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MULTICULTURAL MARKETING AGENCY 

B R O C H U R E 2 0 21 

www.thepromota.com 
 
The Promota is an award winning multi-cultural marketing agency that offers fully integrated multicultural 
marketing solutions for clients targeting the ethnic audience in the UK, Nordic countries, Philipines and East Africa. 
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The Promota is an award winning multi-cultural 

marketing agency that offers fully integrated 

multicultural marketing solutions for clients targeting 

the ethnic audience in the UK, Nordic countries, 

Philipines and East Africa. 

 

The Promota Africa help your company to bridge the 

gap between Ethnic minorities in the UK, Nordic, 

Africa, UK, Europe and the ethnic business and 

consumer markets they wish to reach. 

 

Every campaign is bespoke to our client’s needs, 

nothing is recycled and we never add preservatives 

(no outsourcing). 

 

Our passion is to help our clients succeed – at the 

end of the day – it’s Your Product, Our People! 
 

People from ethnic minorities now account for up to 14% of the UK 
population, with a purchasing power of more than £300bn and rising. 

www.theguardian.com 

 

www.thepromota.com | +447790647089 
 

https://www.theguardian.com/media-network/media-network-blog/2013/jan/16/british-advertisers-ignore-ethnic-minorities
http://www.thepromota.com/
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WILLY MUTENZA 
Managing Director 
 

willy.mutenza@thepromota.com 
 

+44 (0) 7790 647089  
+44 (0) 207 237 7317 

+44 (0) 7950 285 493 

We’re a team of individuals who are 
passionate about what we do. Each day 
brings a new challenge and we love 
challenges.  
 
We work together and rise to meet our 
clients’ needs and objectives, tapping into 
our vast range of expertise and experience 
to create tailored solutions for our clients. 
  
We’re a team that works hard and plays 
hard and we love working with clients that 
also become part of the Promota family! 

SWEDEN 
 

DORIS MANALO 
Consultant, Filipino Community 

FINLAND 
 

NAVARRO EDUARDO 
Consultant, Filipino Community 
 

UK 

 
ISABELLE DEFOE  
Chief operations officer  

 

 

DENMARK  

 
EVELYN S. NIELSEN 
Consultant, Filipino Community 

 

FINLAN 

 
STELLA K. KATEREGA 
Consultant  

 

www.thepromota.com | +447790647089 
 

file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/willy.mutenza@thepromota.com
http://www.thepromota.com/
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SWEDEN 

 
TRISHA NAMTE  
Community  Consultant 
 

SWEDEN 

 
PETUA MUKANZA 
Community  Consultant 

NORWAY 
 

ROXANE  PIASANO 
Country Consultant 

NORWAY 
 

DESMOND FRIMPONG 
Community  Consultant 

GERMANY 
 

MARIA RENKER 
Consultant  

NORDIC  

 
PETER NTENDE 
Nordics Regional Director 

 
ntendepeter@thepromota.co.uk 
 
+45 20 81 16 97 

SWEDEN 

 
Dominic Emene  
Country Consultant  

GERMANY 

 
ANTHONY NNADI  
West Africa Consultant  
 

www.thepromota.com | +447790647089 
 

mailto:ntendepeter@thepromota.co.uk
http://www.thepromota.com/
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Our vision is to become a leading global provider of professional advertising, 

marketing and communications services targeted at diverse markets. 

We are in a niche-marketing space with a deep 

understanding and respect for the cultures and 

communities that we represent. All our 

professionals carry a passion for serving this 

market and the client base with exceptional 

service levels. Our teams thrive on challenging 

and stimulating work that inspires us to deliver 

the best, in developing outstanding creative 

campaigns that convert consumers into loyal 

customers, and in delivering extraordinary 

campaign results - that enable our clients to 

succeed and grow. 

The Promota Africa was founded with the 

objective of providing fully integrated marketing, 

communications, advertising and media services 

to global organizations that need to connect to 

multicultural Britons - the fastest growing ethnic 

group in the nation. Our team consists of 

experienced professionals of different ethnicities 

who have worked with various media and 

advertising organizations in Europe, African, U.S., 

Asia and other global markets.  

 

ABOUT US 
 
The Promota is a full-service multicultural 

advertising, marketing and public relations 

agency specializing in reaching diverse ethnic 

groups Europe-wide. We create marketing 

visions and innovative multicultural campaigns 

around those visions for brands to gain customer 

loyalty and market share with their targeted 

audience. Our approach is both strategic and 

tactical to establish lasting relationships with 

constituents while accomplishing immediate 

objectives. Finally, we ensure that campaigns are 

cost-effective and measurable. 

 

The communities we serve include the nation’s 

diverse ethnic demographics like Hispanic, 

Chinese, Africans, Indian, Polish, Filipino, 

Vietnamese, Caribbean’s, Arabic and other U.K.-

based ethnic segments. 
 

Our corporate experience covers Blue Chip 

firms to small and mid-size companies. Our 

category and market experience covers 

advertising, banking, education, 

entertainment, financial services, franchising, 

government, technology, medical, non-

profits, publishing, real estate, remittance, 

telecommunications and travel & tourism.  

 

No matter what industry or culture you and 

your company represent, The Promota is 

happy to answer your multicultural 

marketing questions and needs. Call or email 

us to see how we can effectively manage 

your campaigns across the entire spectrum 

of European demographics – both general 

and ethnic. 

www.thepromota.com | +447790647089 
 

http://www.thepromota.com/
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www.thepromota.com | +447790647089 
 

http://www.thepromota.com/


ThePromotaAfrica Profile 

 

 

7 

The Promota! Ethnic has helped some 

of the World’s biggest brands open up 

their borders and target ethnic 

minorities in the UK, Europe and Africa. 

It is our passion to unlock hidden 

audiences and help our clients branch 

out further than they ever have before.  

 

Who we work with 

Our portfolio of clients ranges from 

financial and banks, entertainment and 

lifestyle brands to fashion, charities, 

realtor, corporate institutions and 

government health campaigns. 

www.worldremit.com www.brusselsairlines.com www.westernunion.com 

www.pockit.com www.moneygram.co.uk www.lycamobile.co.uk 

www.mobile.lebara.com www.o2.co.uk www.uaeexchange.com 

 

www.thepromota.com | +447790647089 
 

file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.worldremit.com
file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.brusselsairlines.com
http://www.westernunion.com/
file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.pockit.com
www.moneygram.co.uk
file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.lycamobile.co.uk
file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.mobile.lebara.com
file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.o2.co.uk
file:///C:/Users/thepromota/AppData/Roaming/Microsoft/Word/www.uaeexchange.com
http://www.thepromota.com/
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The Promota has helped some of the World’s biggest brands open up 

their borders and target ethnic minorities in the UK. It is our passion to 

unlock hidden audiences and help our clients branch out further than 

they ever have before. Live our passion through a selection of case 

studies.  

If your brand is looking to 

target the ethnic minorities, no 

matter whether its Africans, 

Filipinons, Polish, Romanian, 

Jamaican or Asian in the UK or 

Ireland then The Promota will 

be your perfect partner. By 

bringing years of experience 

and in-depth research 

together, the team can help 

you succeed in a busy market. 
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01 
Project Name: 
 

PHILIPPINES ACTIVATION 
PROJECT BRIEF 
 
WorldRemit wanted to start offline campaign to target Filipino 

communities in the UK and Nordic. The niche audiences have 

certain behaviours as well as live in various parts of the 

country, especially for Filipino community there is no 

particular location where the community is dense unlike some 

other ethnic communities, which makes targeting quite 

difficult. 

• Our task was to find effective ways to raise their 

awareness about the trustworthy money transfer 

service among the target audience 

• Educate the audience about the benefits of sending 

the money online, rather the offline via agents 

Client Name: 

WorldRemit 

Date: 

30/07/2018 - 01/08/2018 

Location: 

London, UK 
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Project Name: 
 

MTN KAMPALA MARATHON 
PROJECT BRIEF 
 
Despite being less convenient for the sender and generally 

worse value for money, many migrants prefer to use Offline 

money transfer instead of Online to send money home. 

Worldremit wanted to change that by raising awareness of its 

service benefits with receivers so to encourage their sender 

to use WorldRemit to send them money. 

• Engage and promote WorldRemit brand awareness 

at the MTN Kampala marathon where over 

100,000 runners participate at the annual 

marathon. 

Client Name: 

WORLDREMIT 

Date: 

25/11/2018  

Location: 

London, UK 

 

02 
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03 
Project Name: 
 

BRUSSELS AIRLINES (UK & NORDIC) 

Client Name: 

Brussels Airlines (UK & Nordic) 

Date: 

11/06/2008 - 01/01/2014 

PROJECT BRIEF 
 
CHALLENGE 

Brussels Airlines is the flag carrier and largest airline 

of Belgium based and headquartered at Brussels 

Airport. 

After launching 20 destinations in Africa, Brussels 
Airlines encountered challenges marketing its new 
destinations to Africans in the UK. The Promota 
was the company of choice. 

IDEA 

• First, we studied the target demographic 
to identify the root of the problem. We 
developed a strategy to develop and 
strengthen the relationship between 
Brussels Airlines and the African 
Community in UK. 

• We were to engage in community 
activities as agreed by Brussels Airlines to 
promote the services of the Airline to the 
community. 

• Identify marketing opportunities & 
negotiate deals for Brussels Airlines with 
media and event organizers as required 

Location: 

London – UK (Europe) 
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04 
Project Name: 
 

POCKIT – PRE PAID MASTER CARD 

Client Name: 

Pockit – Pre Paid Master Card 

Date: 

01/03/2016 - 11/12/2016 

PROJECT BRIEF 
 
HALLENGE 
Pockit – Award Winning Online Account & 
MasterCard. The challenge was to reach out to the 
financially excluded Africans in the UK, who rely 
on cash in the absence of bank accounts. The 
Promota with its partners were contracted for the 
maiden introduction of a number of product 
“refinements” such as account numbers and sort 
codes, meaning that its accounts “now have all the 
attributes of an online current account”. 
 
IDEA 

• First a meeting was held and 
attended by the client and the 
agency to understand the main 
objective of the business. Based on 
this we developed the brand 
positioning, along with new 
promotional communications. 

• month pilot campaign August – 
October 

• Drive awareness of Pockit’s service 
offline in the Nigerian community 
in the UK 

• Looking at events/activities where 
Pockit could be present 

• Working with Pockits team to raise 
the brand profile in the Nigerian 
community 

Location: 

London, UK 
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Project Name: 
 

Western Union 

Client Name: 

Western Union 

Date: 

02/06/2004 -11/01/2011 

PROJECT BRIEF 

Always enhancing their service for loyal and new 
customers, Western Union added an even more 
convenient and faster offering sending money in 
Minutes to Africaas an added service to retain the 
existing customer base and build new customer 
relationships with the ‘instant’ element of the 
service. Our role was to plan and implement an 
engaging and emotive campaign for the product 
awareness, customer acquistion and customer 
retention. 

CHALLENGE 

Despite of Western Union global growth, Africa 
was not growing and Western Union wanted to 
raise its profile to targeted African community in 
the UK that include: Uganda, South Africa, 
Botswana, Malawi, Zimbabwe, Zambia and many 
others. 

OUR SOLUTIONS 

A multi-faceted approach was devised by 
engaging the targeted market in their own 
communities demploying community leaders, 
brand ambassadors and Promota community 
experts. 

Location: 

London – UK (Europe) 
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Project Name: 
 

MONEYGRAM MONEY TRANSFER 

Client Name: 

MoneyGram Money Transfer 

Date: 

18/02/2011 - 01/01/2014 

PROJECT BRIEF 

MoneyGram International Inc. is a money transfer 
company based in the United States with 
headquarters in Dallas, Texas. It has an operations 
center in St. Louis Park, Minnesota and regional and 
local offices around the world. 

CHALLENGE 

MoneyGram the second market leader in money 
transfer. MoneyGram was meeting tough 
competition from its competitors and they wanted 
to position themselves as the first choice within the 
East African market in the UK. They needed to 
change this situation and so they came to us. 

IDEA 

First, we studied the target demographic to identify 
the root of the problem. The results concluded that 
MoneyGram had less outlets and agents than their 
counterparts. Despite their partnerships with Tesco 
and Post office, the targeted market were not 
aware. We came up with various strategies that 
included customizing appealing marketing materials, 
sponsors various strategic activities, video promos, 
appoint brand ambassadors and do a national road 
show. 

We initiated co-marketing programmes with 
companies like Brussels Airlines. 

Location: 

London – UK (Europe) 
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07 
Project Name: 
 

Lebara Mobile 

Client Name: 

Lebara Mobile 

Date: 

21/06/2015  

PROJECT BRIEF 

The Lebara Group is a telecommunications 
company, providing Pay As You Go mobile SIM 
cards for international phone calls out of 10 
countries including the UK, Germany and Australia 

OBJECTIVE 

Provide staffing to carry out a community utreach 
programme throughout the Summer, promoting 
Lebara Mobile to African community and fan of 
African football during the Orange Africa Cup of 
nations. 

OUR SOLUTIONS 

A multi-faceted approach was devised by 
engaging the targeted market in their own 
communities demploying community leaders, 
brand ambassadors and Promota community 
experts. 

WE DID 
• Lebara proided staff who were Selling 

SIM cards. 
• Handing out promotional materials such 

as leaflets and flyers and giving out 
freebies. 

• Providing staffing seven days a week 
throughout the Summer. 

Location: 

London – UK 
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CLIENTS FEEDBACK 

Oluwaseyi Oke 
 Marketing manager, 
Moneygram Sharon Karuga,  

Senior Regional Marketing 
Manager - UK, Ireland & 
Nordics - Western Union Highly Recomended! 

 
“We contracted The Promota for 
our Brand and services activation 
within the African community and 
we were amazed by their 
professionalism, incredibly 
thoughtful, innovative and focus 
driven approach.” 

Martin Best  
Title Head of Marketing 
(EMEA) and Partnership 
Marketing, WorldRemit” 

A consistency and 
professionalism service 
 
“We have worked with The 
Promota team since 2005; they 
have provided marketing and brand 
awareness campaign for Western 
Union and in many areas and to 
name a few –  and ensuring 
improved communications with the 
ethnic market” 

A reliable Service! 
 
“The Promota  has supported 
WorldRemit over several years 
with that relationship expanding 
over time from some ad hoc 
support into a fully fledged 
partnership which it is today. 
We've been delighted with the 
consistency, ownership and 
professionalism of the team and 
the way in which they have 
become a de-facto part of the 
internal team. The biggest 
compliment I can give Willy & his 
team is that when we agree an 
activity we relax, because we're 
sure of the execution. 
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INSIGHT 
Your brand communicates the image of your 

company. It determines the consumers' 

perceptions of your product's quality and service. 

Multicultural branding with the ethnic audience 

requires a unique approach as the communities 

are as varied and diversified as the geographical 

regions themselves. 

 In spite of this diversity, there is a common thread 

that binds all these different ethnic groups into 

one unified force within each community. 

 

 

ACTION 
We will work with you to identify the common 

bindings that exist within different ethnic groups 

and establish a unique brand identity with each of 

them. With a mix of the right communication 

channels and messages designed around your 

company's core corporate identity and business 

needs we will enable you to communicate to this 

audience in ways that enable you to build long-

term relationships with them. We believe in 

converting a marketed audience into a loyal 

customer base that relates to your product or 

service in an unusually trusting way. 

ETHNIC BRANDING 
 

"It is mathematically impossible to 

grow without growing with 

multicultural audiences." 

- Jose E. Velez-Silva, VP Multicultural 

Marketing Communications, Comcast 
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INFLUENCER MARKETING  

These days influencers are playing a big 
part in marketing strategy and on- and 
offline activation. 
 
Guest has relevant experience in strategically 

adding influencers in campaigns to enhance 

brand awareness. We have a solid network of 

the right influencers, not only bloggers and 

online movers and shakers, but also influential 

entrepreneurs and other persons that may 

qualify as true ambassadors for your brand. 

 

What’s more there are different ways in 

which you can incorporate influencer 

marketing within your marketing mix. One of 

the examples of working with influencers is by 

gifting them products with aim of them 

posting about the product and brand on their 

socials. For better results and to gain trust, it’s 

recommended to build a long last 

relationships with content creators – for 

example, by engaging them in developing in 

serious of posts, mixture of video, stories and 

in-feed posts.    

Over the years, the team at thePromota! has 

developed a number of influencer marketing 

campaigns – ranging from nano to mega 

influencers. 
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EXPERIENTIAL ROADSHOWS 
& FIELD MARKETING  

Experiential roadshows create 

memorable, highly visible brand 

experiences. Stimulating word of 

mouth recommendation, brand recall, 

social media engagement and driving 

reach beyond the activation. 

ROADSHOWS 

Tour experiential roadshows across the UK using a highly 

visible promotional vehicle. Overseen by our experienced 

event managers and brand ambassadors reaching 

consumers at hand-picked activity locations. 

TOURS 

Visit multiple towns, cities or areas as part of a touring 

campaign designed to reach specific target audiences at 

key times. Tours take in multiple locations such as city 

centres, train stations, supermarkets, shopping centres etc. 

BRAND EXPERIENCE 

Single or multi-location brand experience activations 

allowing consumers to experience your product in a none 

sales focussed environment. Driving visibility, word of 

mouth recommendation and social media engagement. 

POP UP RETAIL 

Driving product sales from a touring pop up retail 

environment reaching customers both in retail and leisure 

locations such as shopping centres, county shows and 

consumer events. Working with existing or custom 

fixtures. 

 



ThePromotaAfrica Profile 
 

 
20 

 
LIVE EVENTS, EXHIBITIONS AND 
TRADE SHOWS 

Often brands miss out on maximum exposure 
because of being localised at their stand and that’s 
what we’re here to do. We can help drum up footfall 
and interact with traffic.  

Our agency can do product launches, brand 
activations, sponsorship activations. We’ll make sure 
you get the most out of your day and ensure your 
brand’s message is communicated with attendees. 

We will provide all the necessary services for 
coordinating and facilitating your event including the 
following: 

• Event Planning & Development 

• Site Selection 

• Transportation Arrangements 

• Contract Negotiations 

• Hotel Selection 

• Food & Beverage Arrangements 

• Marketing Materials 

• Event Management & Operations 

• Budget Development & Financial 
Management 

• On Line & On Site Registration 

• Sponsor Strategies 

• Signage & Banners 

• Professional Photography Services 
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Out of Home advertising 

• BUS SHELTERS 

• BILLBOARDS 

• PHONE BOXES 

• SUPERMARKETS 

 

INSIGHT 

When it comes to advertising, brand 

building and activation are two terms that 

are used a lot. Brand building is all about 

priming all potential customers to put you 

front of mind, whereas activation, is about 

driving people to take an action. 

 

REACH 

Out of Home advertising is proven to be 

an effective marketing channel for both 

Brand, through its ability to deliver large 

Reach, as well as the flexibility for 

Activation campaigns.   

With thousands of sites in operating 

countries in Africa, Europe and across the 

UK, reaching 93% of UK adults fortnightly, 

We work with partners with national scale 

to deliver as an effective Platform for 

Brands that is trusted and safe. 

 

Supermarkets
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PROMOTIONAL STAFF / 
BRAND AMBASSADORS 

INSIGHT 

Brand Ambassadors and Sales promotions are 

designed to stimulate the purchase of your 

product or service by adding an incentive 

around its purchase. It encourages initial 

purchase, fosters repeated usage and helps 

build consumer brand loyalty. They are great 

marketing tools within the community as it 

offers it an opportunity to draw a bargain, 

participate in sweepstakes and provides a 

chance to try the product before its purchase. 

A product that is marketed at the point of 

interaction also has a better chance of selling 

than the one that is lying on the shelf. 

ACTION 

Various ethnic community clusters like 

Filipnos, West Africans, Ghanians, Nigerians, 

East Africans, Zimbabweans, South Africans, 

Ugandans, and others are targeted by us for 

promotional activities in their predominated 

regions. Short-term or long-term promotions 

are created and executed on a local, regional 

or national scale. Sales material, developed 

internally or by clients, is distributed along 

with product samples by an experienced temp 

staff that is hired, trained and managed to 

execute our promotions. Valuable consumer 

insights gained from each promotion are then 

shared with the client. 

Highly trained, motivated and carefully selected, our Brand Ambassadors 
help increase your brand awareness and sales opportunities. 

We work nationwide with leading brands to promote your business and 
increase engagement with your target audiences. We recruit and select the 
right individual or team to match your target audience and campaign 
requirements. Our Brand Ambassadors create a positive first impression to 
increase your brand reputation. 
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ETHNIC MARKET RESEARCH  

INSIGHT 

Successful market research involves gathering 

key consumer motivational data that could 

enable you to develop effective marketing 

strategies for your business. Conducting a 

successful market research in any ethnic 

market is however more complex and involves 

additional factors like language, interpretation 

and cultural sensitivity. Surveys and 

questionnaires done in-language, in-culture 

and in-tune with the social values of the 

community and conducted by their local 

community members have higher response 

rates then those done in mainstream versions. 

ACTION 

Our multicultural market research team 

designs questionnaires and surveys in over 30 

languages and conducts Interviews on-site at 

community events, store locations and 

community clusters. We also conduct focus 

group sessions among ethnic groups to gather 

valuable product or service insights from 

consumers. Our team will understand your 

specific market research needs and help you 

gather intelligent data, market knowledge, 

product insights and competitive intelligence 

for better strategizing and positioning your 

offering in the ethnic market. 
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COMMUNITY RELATIONS |  
OUTREACH 

One of the most valuable skills is the 

ability to navigate the waters that 

surround a project. We know how to 

find organizations and individuals that 

have a vested interest in a program, 

service, or good. Hence, we are able to 

find that low hanging fruit that will 

take our offering and run with it. 

Additionally, we truly know how to 

engage in successful grassroots 

outreach efforts. We develop outreach 

plans that deeply impact target 

audiences in the places where they 

live, work and play. 

We know how to hit the streets and 

develop a close relationship with our 

audiences through face-to-face 

interaction. 

Our expertise also includes grasstops 

community outreach. We find and 

create meaningful buy-in among key 

individuals, ethnic community leaders, 

and those critical stakeholders with the 

ability to become our brand 

ambassadors and disseminate 

information to their peers and those 

they lead. 
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Merchandising In Ethnic Shops 

We have amassed ourselves with a lot 

of field marketing experience offering 

a full range of services to brands,  

promotional staff, road show and 

event marketing industry. 

Back Pack Banner reach more of your 
audiences out of home where vehicles & static 
posters cannot venture. 

Advert walkers provide an innovative, 

eye-catching & head turning OOH  

(Out of home) advertising solution to 

increase your brand awareness & 

reach more of your target audiences in 

high footfall & pedestrianised 

locations.  

Our lightweight double-sided 

illuminated boards allow ad walkers to 

distribute leaflets (subject to 

permissions) & engage with your target 

audiences enabling your brand to 

stand out. 
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MEDIA PLANNING & BUYING 

INSIGHT 

Ethnic media space can be confusing to 

some. Different media groups dominate 

different UK  regions in different media 

platforms. Few companies have a presence in 

all media and none of them seem to 

dominate the entire marketplace for a one-

stop solution. Selecting the right 

communication channels and media mix can 

thus become critical to your campaign. A 

combination of online, print, TV, radio, 

mobile, out of home, social, event marketing 

and grassroots are all being used today by 

savvy marketers. However, limited 

availability of budget and resources constrain 

your efforts in selecting more than a few 

media channels and outlets.  

 

ACTION 

We realize that these planning issues exist 

and will work with your team in 

understanding your specific marketing needs 

and how best we can serve them within 

available budgets. Your entire media planning 

-- from the strategy to selecting the right 

media mix to ad placements, tracking and 

analysis -- is managed by our team. Our 

excellent working relationships established 

with thousands of ethnic publications, 

portals, TV channels, radio stations, event 

organizers and community organizations will 

ensure that your campaigns run seamlessly 

across multiple media channels. 
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PUBLIC RELATIONS 

INSIGHT 

Every brand has a story waiting to be told 

and United Kingsom  has scores of 

audiences willing to listen. But the 

significance of a story differs among ethnic 

communities -- what may be newsworthy to 

one audience is completely irrelevant to 

another. Effective communication in the 

ethnic Briton market requires diligent 

tailoring to a specific community’s lifestyle, 

preferences and emotions.  

More than just a translation, communication 

must be transcreated to successfully appeal 

to individual groups.  

 

ACTION 

With market research as the backbone to all 

campaigns, our multilingual PR team 

ensures your communication reaches key 

stakeholders across multicultural Britons.  

Each audience is strategically reached 

through traditional communications 

channels such as press releases, fact sheets, 

backgrounders and speeches or in a 

combination with new media platforms like 

social media news releases, video news 

releases and podcasts . The Promota  has 

established relationships with widely 

dispersed ethnic groups, organizations and 

media outlets, telling your story in way that 

truly matters to them. 
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BRAND SPONSORSHIP 

The Promota Africa works with some 

of the major multicultural events and 

festivals in Europe. Whether your 

brand is looking to build relationships 

with the various ethnic communities, 

live events and festivals provide a 

captive audience that are incredibly 

responsive to advertising and brand 

messaging. From headline sponsorship 

packages for total brand domination, 

to experiential opportunities within 

arenas, The Promota offers solutions 

to help your brand reach influencers 

and make a lasting impression. 

Latest Opportunities 

WIth a wealth of ethnic events and 

festivals running throughout the year, 

there are always opportunities for your 

brand to tap into the £300 billion 

market in UK. For example, why not 

talk to our team about the amazing 

opportunity to reach 500,000 people? 
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CULTURAL EVENTS  

INSIGHT 

Cultural events are big attractions for ethnic groups. 

They provide the community a chance to meet, interact 

and socialize in their native cultural settings. Social, 

community, entertainment and business events draw 

people from all age groups in large numbers, presenting 

a unique marketing opportunity to bond through 

personal interaction and offer special promotions. These 

events offer a chance to take your product closer to 

consumers, inform and educate them about your 

offering, clear any concerns, create a comfort zone 

around their specific needs and gather vital customer 

insights. Events effectively complement traditional 

media channel campaigns and provide your brand a 

"close to community" feeling.  

 

ACTION 

We offer complete event marketing and management 

services in all ethnic Briton markets. Our event 

marketing team will understand your specific 

requirements and develop, produce and execute 

complete event marketing strategy that meets your 

goals, including special on-site promotions that 

encourage product trial and usage.  

Our services include: hiring temp staff, providing training 

and product knowledge, creation and production of 

marketing collateral and company signage, space 

arrangement, negotiating booth and sponsorship costs, 

managing booth logistics and decoration, organizing 

event specific promotions, interacting with attendees, 

obtaining customer registrations and developing 

proprietary marketing databases. 
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GRASSROOTS MARKETING  

INSIGHT 

Sales promotions are designed to stimulate 

the purchase of your product or service by 

adding an incentive around its purchase. It 

encourages initial purchase, fosters repeated 

usage and helps build consumer brand loyalty. 

They are great marketing tools within the 

community as it offers it an opportunity to 

draw a bargain, participate in sweepstakes and 

provides a chance to try the product before its 

purchase. A product that is marketed at the 

point of interaction also has a better chance of 

selling than the one that is lying on the shelf. 

ACTION 

Various ethnic community clusters like 

Peckham,  Seven Sisters, Brixton, Croydon 

Stratford, Birmingham, Machester,  Milton 

Keynes, Slough, Purley Way, WhiteChapel 

and others are targeted by us for promotional 

activities. Short-term or long-term promotions 

are created and executed on a local, regional 

or national scale. Sales material, developed 

internally or by clients, is distributed along 

with product samples by an experienced temp 

staff that is hired, trained and managed to 

execute our promotions. Valuable consumer 

insights gained from each promotion are then 

shared with the client. 
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"The ethnic consumer tends to set 
trends,” McDonald’s U.S. chief 
marketing officer, Neil Golden, 
told Businessweek in 2010. “So 
they help set the tone for how we 
enter the marketplace.”” 

 

£300 billion 

90% 

25% 

90% of the 83,200 independently-

owned neighbourhood shops in the UK 

were owned by members of the ethnic 

minority community. 

25% of ethnic minority households 

earned over £30,000 a year, 

In 2007, the Multi-cultural Insight study 

commissioned by Weber Shandwick’s specialist 

multicultural marketing division Multi-Cultural 

Communications (MCC), estimated that the 

spending power of the UK’s ethnic minority 

communities would reach £300 billion by 2010. 
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THE PROMOTA provides results-driven advertising 

services, including event management, creative 

design, development and production, media planning 

and buying, along with multilingual translation and 

transcreation services to meet your complete ethnic 

advertising campaign needs. 

To serve and respect the client, the 
consumer and the community. 

Over the years, we have mastered the complex mesh of 

multicultural media to ensure your successful business 

presence across multiple media channels through cost 

effective media mix and proactive media relations activities. 

To produce high quality work and best 
results for the client. 

Our integrated package of marketing services 
provides an extension to your media campaigns 
through direct marketing, event marketing, sales 
promotions, market research and telemarketing 
activities. 

To provide value for money to all 
business constituents. 

On a macro-level, we collaborate to develop your 

multicultural market strategy and branding working closely 

with your internal and external teams. 

To constantly innovate, evolve, learn, 
grow and prosper. 

Please review our list of services and let us know 
how we could assist you in connecting with the 
multicultural Briton/European community. 

To always work with passion and 
nothing less. 

We are all about people, and how we connect customers 

with brands, which makes us one of the trusted Ethnic 

Integrated Marketing Agency in Sub- Sahara Africa, the UK 

and the Nordics. 

MISSION  
THE PROMOTA will deliver outstanding and 

culturally appealing advertising, marketing and 

communications campaigns in ethnic markets 

through true partnerships with clients, media, 

vendors and communities while delivering 

exceptional quality and service levels to our 

partners and enabling our clients to 

consistently accomplish their immediate goals 

and strategic business objectives, while 

transforming Améredia into a globally 

renowned multicultural advertising agency.  
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UNIQUE EXPERTISE 

Our Whole Market campaign 

approach delivers both 

universal insights and 

personalization at scale; 

ensuring maximum relevance 

across multiple cultures, 

languages, markets and 

mediums. 

NATIONAL FOOTPRINT 

Headquartered in London, 

The Promota has offices in 

several key multicultural 

markets across Europe 

including Denmark, Sweden, 

Norway and Germany. 

GLOBAL NETWORK 

The Promota extended its 

networks to Africa with 

partners and country 

representatives in the 

Philipines, East Africa: 

Uganda, Kenya, Tanzxania 

and Rwanda. 

 

At The Promota, we are specialists in multicultural 
marketing. This is because we help 
companies target ethnic minorities across the UK, 
Europe and Africa, by opening their boundaries to 
interact with a demographic that has a spending 
power of £300 billion in UK! 
 
In order to unlock this potential, our extremely 
creative team, can deliver fun and exciting 
campaigns that strategically target ethnic 
minorities and our Brand Ambassadors can speak 
in over 10 languages, including Swahili, Yoruba, 
French, Polish, Punjabi, Romanian, Filipino and 
Urdu – making interaction easy!  
 
This enables us to deliver your precise message, in 
the precise place, to the precise audience. 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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ff  

LONDON - UK 
 
Registered address: 
12 Eric Wilkins House, 
Avondale Sq., 
Old kent Road,  
London SE1 5ES 
 
T:  0207 237 7317 
M: +447950 285 493 
E: info@thepromota.co.uk 

UGANDA 
 
Tirupati Mazima Mall 
Nsambya 
Kampala, Uganda 
 
T: +256 7739 22222 
E: info@thepromota.co.uk 

NORDIC 
 
Sweden |Denmark 
Norway and Germany 
 
Peter Ntende 
Nordics Regional Manager 
 
T: +45 20 81 16 97 
E: ntendepeter@thepromota.co.uk 

facebook.com/promotaafrica 

linkedin.com/company/the-promota-africa 

twitter.com/thepromotamag 

youtube.com/user/ugandansinuk 

info@thepromota.co.uk 

Multicultural Marketing Agency 

JOIN IN THE CONVERSATION 


